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What gives you joy?   :)
We listed down spaces, things we do as individuals that gives us joy. 





A few highlights

Walking

Shopping
Dining

Traveling

Painting

Watching Movies

Partying

:)

:)

:)

:)

:)
:)

:)



How might we 
redefine the dining 
experience and 
create a more joyful 
inclusion?



What are the various 
touch points that give 
us joy when dining 
out?

Menus

Taste

Decor

Choice

Illustrations

Smell

Architecture

Interaction

Service





Barriers :(

The dining experience can 
be filled with barriers for :



d/Deaf, Disabled, Blind, and 
Neurodivergent individuals.



Empathy mapping  - 

all personas

Scene Context Painpoint



ADHD Neurodivergent

Colour Blindness Blind





Restrooms:
Lack of accessible restrooms or doors that 
are too heavy to open.

Food Identification:
 If food isn't described properly, it’s hard to 
know what’s on the plate without 
assistance.

Entrance & Seating Issues:
Steps at the entrance, lack of ramps, 
narrow doorways - difficult for wheelchairs

Menu Barriers:
Small fonts, handwritten chalkboard 
menus, or no Braille/audio menus make 
ordering difficult.

Self-Service Challenges:
High counters, buffets, or touchscreen 
ordering systems may be inaccessible.

Table Height & Spacing:
Crowded seating arrangements can be 
hard to navigate with mobility aids.

Navigation Challenges:
Lack of tactile paths, poor lighting, or 
cluttered layouts make movement unsafe.

Physical Accessibility Visual Accessibility
Mobility Disabilities Blind & Low-Vision Individuals



Rigid Social Expectations:
Difficulty making eye contact, needing 
extra processing time, or struggling with 
small talk can be challenging.

Overwhelming Sensory 
Stimuli:
Bright lights, strong smells, loud noises, 
and unpredictable social interactions can 
cause distress.

Communication Barriers:
No sign language-friendly staff or lack of 
alternative communication methods like 
writing or speech-to-text apps.

Unclear Menus:
Too many options, confusing layouts, or 
fast decision-making pressure can be 
difficult to navigate.

Ordering Stress:
Fast-paced interactions may be difficult for 
those with speech impairments or 
cognitive disabilities.

Sensory Sensitivities Cognitive & Communication
Neurodivergent & Chronically Ill Individuals Speech imapairment



Dans le Noir

London

Signs 

Toronto



CLARKE REYNOLYS
Decoding braille

A 40 year old Braille artist. like to 
show how beautiful Braille can be. 



Colour coded system each letter 
pattern was given its only colour so 
that a sighted person could learn 
braille threw colour association just 
as the brain recognises patterns in 
daily life.



Potential Design 
Interventions for an 
Inclusive Dining 
Experience

� Tactile Menus: Large-print, high-contrast, Braille, or 
digital menus with text-to-speech options�

� Non-Verbal Ordering Systems: Icons, gesture-
based ordering, or digital options for d/Deaf 
customers�

� Inclusive Staff: Educating servers on disability 
etiquette, sign language basics, and alternative 
communication methods�

� Voice content: Podcasts, audio based and touch 
based campaigns, brand communication




Tenji
A tactile dining experience





Values
JOY FOR EVERY SENSE: Empathy & Inclusion



Mission & Promise

Redefining the “normal people” dining experience, allowing people to 
discover a new sensory world in darkness, and fostering inclusion and 
respect for the visually impaired through innovation.



Philosophy
We use a special senses of tactile, enhancing the “visual” dining 
experience for the blind people





Visual Creativities

The identity is based on a newly designed index with big typefaces 
which the blind people are easy to recognize.



Our group tried different designs to explore the best way to present 
the brand philosophy.
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Branding and Visual Identity is usually 
focused on how beautiful it looks

Focusing on type, layout, colour, etc

It was interesting to explore identity 
focusing on how beautiful it feels




For the Next Week

� We try to build a completed branding system as much as we 
can, under the guidance of this prototype menu by iterating on 
the design�

� Take actual feedback from people on the experience�

� Apart from paper-based brand material, how can we promote on 
the Internet? (For example, a podcast rather than TikTok�

� What other senses can we tap into smell- �
� scratch and sniff menu , tick and submit orders, buzzer alerts etc




https://www.itsnicethat.com/articles/maqroo-leo-
burnett-omantel-dubai-graphic-design-110424

https://www.itsnicethat.com/articles/finnegan-
shannon-art-discover-190824

https://www.itsnicethat.com/articles/finnegan-
shannon-art-discover-190824

Leo Burnett Dubai / Omantel: Maqroo (Copyright © Leo Burnett 
Dubai / Omantel , 2024)



Finnegan Shannon: ,Bench (Copyright © Axel 
Schneider, 2021)

Copyright © 2025 Hong Kong Design Centre. All 
Rights Reserved.



This Arabic font is made to 
accommodate dyslexic 
readers

Finnegan Shannon’s 
provocative work champions 
art world access for disabled 
people

Feeling the Colors: Multi-
sensory art produced with 
“tactile-audio interactive 
system” (TAIS) designed by 
Beyond Vision International 
(BVI)




https://www.yorgo.co/work_client_27-4_visual-
identity-and-signage-342

https://www.thisiscolossal.com/2018/04/braille-
neue-combines-braille-and-visible-characters/ https://paulbelford.com/project/soap-co-brand-

packaging/
Braille Neue: A Universal 
Typeface by Kosuke Takahashi 
That Combines Braille and 
Visible Characters

Restaurant branding by 
Yourgo&Co

Paul Belfords Soap and Co. 
packaging project. The 
enterprise employs visually 
impared people







"Design Meets Disability" by Graham Pullin (2009) Designing for real world





Bibliography

Jason

https://www.vam.ac.uk/dundee/info/design-meets-disability-at-va-dundee

PDF - Designing for real world



Gayatri:

https://signsrestaurant.ca/

https://www.itsnicethat.com/articles/maqroo-leo-burnett-omantel-dubai-
graphic-design-110424

https://www.itsnicethat.com/articles/finnegan-shannon-art-discover-190824

https://www.thisiscolossal.com/2018/04/braille-neue-combines-braille-and-
visible-characters/

https://paulbelford.com/project/soap-co-brand-packaging/

https://www.thisiscolossal.com/2025/01/martin-kunz-tactile-graphics/

https://www.windowsofthesoul.art/clarke-reynolds

https://www.ribabooks.com/designing-disability-symbols-space-and-
society_9781350148833

https://www.yorgo.co/work_client_27-4_visual-identity-and-signage-342
 


Tower:

https://www.designspectrum.hk/project/feeling-the-colors/

https://london.danslenoir.com/

The Design of Everyday Things – Don Norman

Emotional Design: Why We Love (or Hate) Everyday Things


https://www.vam.ac.uk/dundee/info/design-meets-disability-at-va-dundee
https://signsrestaurant.ca/
https://www.itsnicethat.com/articles/maqroo-leo-burnett-omantel-dubai-graphic-design-110424
https://www.itsnicethat.com/articles/maqroo-leo-burnett-omantel-dubai-graphic-design-110424
https://www.itsnicethat.com/articles/finnegan-shannon-art-discover-190824
https://www.thisiscolossal.com/2018/04/braille-neue-combines-braille-and-visible-characters/
https://www.thisiscolossal.com/2018/04/braille-neue-combines-braille-and-visible-characters/
https://paulbelford.com/project/soap-co-brand-packaging/
https://www.thisiscolossal.com/2025/01/martin-kunz-tactile-graphics/
https://www.windowsofthesoul.art/clarke-reynolds
https://www.ribabooks.com/designing-disability-symbols-space-and-society_9781350148833
https://www.ribabooks.com/designing-disability-symbols-space-and-society_9781350148833
https://www.yorgo.co/work_client_27-4_visual-identity-and-signage-342
https://www.designspectrum.hk/project/feeling-the-colors/
https://london.danslenoir.com/


Metric 2
Hostile architecture (e.g., anti-homeless spikes) denies 
certain individuals the right to occupy urban space, while city 
planners and residents rarely engage with them.

What spaces, moments, or 
experiences enforce a power

dynamic between those who are 
present and those who

are not?

Metric 1
“Black-box” (on-line for instance) discussions where certain 
voices are deliberately or unintentionally omitted, yet 
outcomes impact everyone.

Metric 3
Social media algorithms amplify dominant voices while 
making it harder for marginalized groups to be seen or heard.



How are barriers to joyful 
experiences manifested through 
social dynamics, spatial 
materialisations, lack of access 
provisions or ableist assumptions?

Metric 1
Marginalized minorities are often overlooked in 
standardization, which can certainly contribute to their 
absence in the experience of pleasure.

Metric 2
Stereotypes and discrimination against different ability 
groups exclude certain individuals from social activities.

Metric 3
A system designed exclusively for the privileged—
patronizing, hierarchical, and centrist.



How are d/Deaf, Disabled, 
Chronically Ill and Neurodiverse 
people subverting, reclaiming or 
reimagining such spaces?

Metric 1
Constantly reframing and redefining through collective 
action and design innovation.

Metric 2
New “safe zones” have been created outside of 
mainstream public spaces that emphasize warmth, 
inclusion and adaptive services.

Metric 3
Disability is not a problem of the body, but a problem of 
society,” as Oliver puts it in The Politics of Disablement. 
The design of inclusion is constantly being refined 
within the existing “normal” system.



THANK YOU
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Recap



� Focus on communal aspect of dining - care by people and friend�
� ‘Trying to get to the restaurant - audio / sensory map poste�
� Placement of the table - layout - knocking things ove�
� Think about plating the food�
� Think about provocation - Try to make the dining experience more 

joyful by subtle inclusion. Not singled out or highlight their proble�
� Not everyone who is blind uses braill�
� Challenge what a menu is�
� Try to tap into other senses - audio, smel�
� Talk to someone or watch videos to gain more insights

Feedback



Rowena Portch 
Blind author of the Spirian Saga, an eight-book series. She lost her sight 
to Retinitis Pigmentosa.

https://www.quora.com/How-do-blind-people-eat-out-at-restaurants-if-menus-and-such-are-almost-entirely-visual







Separate braile 
menus

Creates direct 
discrimination



https://www.canon.co.uk/view/menna-fitzpatrick-samo-vidic-photography/

“It brings new dimention to 
Photography. It is really inclusive” 

“Im Glad that you can see the 
photo with your fingers”

EXPERIENCE A WORLD 
UNSEEN

‘Darko Đurić’ by Samo Vidic

Samo Vidic’s dynamic portrait of Paralympic swimmer Darko Đurić.

Episode Two: Samo Vidic & Menna Fitzpatrick






Insights

� Like to view the menu 
beforehand and prepare 
what to order

� Ask friends / staff (if alone) 
to describe the menu or 
suggest some dish

� Go to places where they have 
been before as they are 
familiar with the menu

� Use Clock style referencing 
to navigate placement

� Braille menus are out 
of date

� Most places don’t 
have a braille or audio 
menu

� Don’t want to ask for a 
separate braille menu

� Salt and pepper - cannot 
identify

� Cramped aisles make it 
difficult to navigate a 
space

� Like being describes by 
other humans and 
cherish the personal 
touch



Clock-wise plating and referencing

There can be a fixed layout that servers will follow and 
tell the customer. That way all pieces on the table will 
remain in the same place creating a smooth 
experience.

Wasabi @ 12

Glass @ 2 

Napkin at 8 ...etc

https://www.behance.net/gallery/20885339/The-New-
Yorker-Food-Issue



Pre - marked layouts
Table cloth can be printed a certain way to 
mark and follow the plating.




The environment of the seats 
should be semi-enclosed 
structure, which allows the blind 
people have more time for 
choosing, more private space for 
dining and a relative quiet and 
focused environment. No need for 
rush.

The round corner design makes 
everything less risky, the blind 
people won’t touch or hit sharp 
table corner. Also, round table 
matches the Clock Methods

Layout - tables



Ambiance

Audio Guides 




How to get there
Audio guide directing to the 
place or get a sensory map 
posted to you




Audio Guide 

Menu 




Large print Menu For people who want to look up the menu online 
before hand in various colour modes and font 
sizes




Colour 
accesibility
For people who 
are colour blind, 
partially blind.




https://www.etsy.com/uk/listing/539567303/ceramic-salt-and-
pepper-shakers-with

Salt and pepper shakers



The Menu
Iterations 



We started making more 
pages using our index and 
patterns that can be laser cut



Created Stencils for all 
the variations we 
wanted to try - waste 
greyboard from lab



All different 
iterations

Keeping in mind that visually impaired people sometimes can 
see few blurry colours/ light. 

Also trying to create inclusion of partially blind people.



We made our 
designs and printed 
them on waste 
paper from the Lab



End results:

Trying to pair with an image - subtle 
inclusion



End results:

Pair the emboss with illustration - High 
contrast colours and description.


Pair the emboss with illustration with blurred 
colour blobs




End results:

Pair the emboss in Different Layout to make 
navigation easy


Using high contrast colours to highlight the 
braille. Using a simple typeface below.




End results:

Normal emboss Trying out deboss Trying out deboss - sdes



Emboss with a left aligned layout Braile embossed

Using the laser cut stencil as emboss

End results:



Testing: Sighted people





Tactile Graphics - Poly K Edmund



https://www.behance.net/gallery/9348697/Patrick-Tosani-Research

Removing any documentary or illusionist 
aspect, Patrick Tosani produces images while 
letting show the process used, and adapt it to 
the nature of things.

Patrick Tosani Research

https://www.behance.net/gallery/9348697/Patrick-Tosani-Research


Elise Roy

Deaf, inclusive design strategist who 
helps companies analyze problems from 
the vantage point of people with 
disabilities.

https://www.aiga.org/inspiration/talks/elise-roy-when-we-design-for-disability-we-all-benefit

When We Design for 
Disability --We All Benefit

“Goldmine of helping us think differently”



Critical questions

What is “universally inclusive” design? Can it 
be achieved, or will there always be certain 
overlooked contexts?

Commercial branding work has certain 
assumptions - visually familiar, mass market, 
corporate etc.  Can it be used as a method to 
research? Can we express non traditional ideas 
through this medium?

We find joy in non-functional things like 
looking at art, admiring nature, etc Disability 
justice has been focused mainly on functional 
accessibility - maps, navigation, hearing aid, 
guides, etc to be more independent. Is one 
more important than the other?

Designing specifically for joyful experiences 
made me look at jou in a new way.



Further ideas on this 
project

Design for CSM canteen / Bar

This will enable quick real time user testing and 
also create accesibility that can benefit disabled 
students.

Real menu to redesign and print and make 
available to students.



Branding guidelines: Restaurants

By creating a guideline on how to design a brand 
to include visually impired. 

UI/Ux website rules : colours, font size,

Braile Printing Services

Tactile sinage etc.

Explore tactile design

How can we create a tactile designs - translation 
of digital to print. What different materials, 
techniques, etc can we use to achieve this 
effect? Which one is more effective?



THANK YOU


